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移动 APP 来获取旅游信息。 
通过对前人文献的分析与总结，本文基于 UTAUT 模型并结合旅游行业和移
动信息技术的特性，新增个体创新性与感知风险两个因素，共同构建了移动旅游































    With the development of mobile internet,people went into the “information 
era”.With the development of economy and people living standard rised, tourism 
become indispensable in people's leisure life.Nowadays,fast and stable network 
and the popularity of smart phones provide a convenient conditions to combine 
the travel services and mobile APP.As a new mode of travel services,mobile 
travel APP have a huge market damand,more and more users get tourist 
information through mobile APP. 
    Through the analysis and summary of previous literature, this paper，which 
based on the UTAUT model,combined the characteristics of the tourism industry 
and mobile information technology and added two new factors--individual 
innovation and perceived risk to build the mobile travel APP user’s behavior 
model .This paper use SPSS and AMOS software to analyze the data and 
hypothesis, using the structural equation model to verify the model in this paper 
and putting forward the assumption of relations and hypothesis. Empirical 
research results reveal that facilitating condition,behavior intention,effort 
expectancy,performance expectancy,individual innovation have influences on the 
intension to use mobile travel APP. Moreover, this paper also research wheather 
the different gender and age are obviously different in the use of mobile travel 
APP process.And if the various influence factors under different control 
variables are changed. 
This paper has six chapters.The first chapter is introduction,includes the 
research background,research purpose and significance,method,content and so 
on.The second chapter introduces the mobile APP business model,users 
acceptance related theory and domestic and foreign research of mobile travel 
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model and puts forward research hypotheses.Chapter 4 and 5 introduce the 
empirical research.The last chapter proposed research conclusion,future 
research on this topic and give suggestions to travel agency about mobile travel 
APP marketing.  
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第 1 章  绪论 
1.1 研究背景 
1.1.1 移动互联网时代 
根据中国互联网络信息中心（CNNIC）发布的报告显示，截止 2013 年 12
月中国网民规模达 6.18 亿，其中手机上网用户网民规模达 5 亿，使用群体由 18-35
岁青壮年向全年龄段渗透，手机网民将成为中国网民增长原动力[1]。随着 IPhone、
IPad 和安卓等移动终端的涌现，用户改变了信息搜索和获取的渠道和行为习惯，

































厦门大学硕士学位论文                            基于 UTAUT 模型的移动旅游 APP 用户接受行为研究 
2 
 













































个因素，探索其对用户使用移动旅游 APP 使用行为的影响。 
2.实践意义 
随着移动 APP 的发展和快速成长，其影响力也越来越大。目前市面上提供
了数以万计的移动 APP，其庞大的客户群体赢得了很多企业青睐。移动 APP 不
仅满足了用户随时随地获取信息和服务的需求，也为企业与用户建立直接联系创
造了机会，企业可以通过移动 APP 了解其目标客户群体的用户特征，从而进行 1
对 1 的精准营销。 













出本文的研究假设，建立移动旅游 APP 模型框架。 
2.实证研究：通过对本文提出的研究假设的调查问卷数据的分析与验证，利







































图 1-1  研究技术路线图 
1.4 研究内容与研究创新点 
1.4.1 研究内容 






















































构建移动旅游 APP 用户接受行为理论模型。本文的创新点归纳如下： 
1.基于原有 UTAUT 模型的基础上，根据移动 APP 产品特征和用户特征，新






由于移动 APP 是近几年的新兴技术，因此国内对移动 APP 的定性研究和定
量研究都较少。在有关信息技术模型上的研究大多采用经典的 TAM 模型，很少
采用 UTAUT 模型；在研究方法上，前人研究很少利用结构方程模型进行验证分
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